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L I  CHUN KIT
GRAPHIC DES IGNER

9727 6875

EDUCATION WORK EXPERIENCE 

Hong Kong Design Institute

Higher Diploma
in Creative Media

Educational Publishing House Limited

2021 - 2022
Website Designer

2014 - 2021
Assistant Website Designer

A textbook publisher for primary and secondary schools,
assisted in designing online promotional materials and
website updates.

BUYANDSHIP Limited

2023 - 2024
Senior Design and Marketing Officer

2024 - Present
Assistant Design and Marketing Manager

2022 - 2023
Design and Marketing Officer

An international logistics and e-commerce company, 
primarily responsible for online and offline promotional
design, communicate design concepts and working 
hours with the marketing team.

• Online: eDM / Campaign Banner / 
      Google and Facebook Ads / Website CMS

• Online: eDM / Banner / Motion Graphic / HTML5 / CSS 

• Offline: Billboard / Leaflet / Poster

PROFILE

With ten years of design experience, familiar with
both online and offline design work, possesses strong
design instincts and excellent communication and
collaboration skills.

2012 - 2014

C01 School of Visual Art

Diploma
in Commercial Design

2016 - 2018

SKILLS

LANGUAGE

Adobe Illustrator

Adobe Photoshop

Adobe InDesign

Adobe After Effects

Adobe Premiere Pro

Adobe Express

HTML5

CSS

Midjourney

Chinese (Native)

English (Fluent)

lichunkit62@outlook.com

https://www.lichunkit62.com/
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VISUAL EXPERIMENTS

Leveraged AI tools to design diverse, eye-catching visuals,
from characters to commercial scenes.
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CAMPAIGN BANNER

FACEBOOK IMAGE

EMAIL  FOOTER

LUCKY BAG CAMPAIGN
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Designed a series of online 
promotional materials that blend 
traditional Japanese elements 
with lucky bag graphics, utilizing 
visual layers and color contrasts 
to attract the target audience.
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CAMPAIGN BANNER

FACEBOOK IMAGE

Created promotional materials with strong thematic colors,
focusing on color contrast and layout design to enhance
consumer engagement.

BLACK FRIDAY CAMPAIGN
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PARTNERSHIP

04
Collaborated with well-known local and international brands,
including HSBC, WEWA, Rakuten, and TCGPlayer, to host engaging
events that enhance brand recognition and visual impact.
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BILLBOARD

Developed a clear and concise advertisement using bold
color contrasts and clear typography to emphasize the
message “同一份糧 買得更多” attracting passersby.05



LOCKER DESIGN 06Designed a promotion project for 30 smart lockers across
Hong Kong, utilizing the company's brand colors and graphic
design to effectively convey key services.



06 COU1 MAA1 LOGO &
NAME CARD

Created a logo that integrates Chinese and English elements,
simplifying small strokes to enhance brand recognition and
overall aesthetics.07



Designed a series of promotional materials for the music festival, including
CDs, gift boxes, tickets, and booklets, using musical instrument elements
and lines to create a dynamic and lively festival atmosphere.

MUSIC FESTIVAL DESIGN

08


